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BACKGROUND

MYTHEO’s story begins in Japan at a fintech company called 
Money Design. In 2016, Money Design launched the very 
first robo-advisory service (“THEO”) in Japan, under the 
regulation of the Japan Financial Services Agency. Now, 
over 75,000 Japanese investors benefit from their service 
which handles more than USD450 million in total assets 
under management.
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MYTHEO PROBLEM

The brief was to rebrand THEO, 
(a Japanese robo-advisory 
service) for the Malaysian 
target audience as MYTHEO.

Therefore, the task for this 
campaign was to come up with 
a CI guide, website, mobile app, 
and social media deliverables  
for MYTHEO’s emergence into 
the Malaysian market.

the 
problem



MYTHEO CONSUMER INSIGHT

insight

DEMOGRAPHICS 

Age: 20-30 | Area: Urban | Occupation: Entry to Experienced 

PSYCHOGRAPHICS

Have not realised the importance of investing in their lives. 

Living in the moment with experience driven purchases. 

Perceive saving as appropriate financial planning for the future. 

Profile: The Unthinking Investor

Through these highly digitally savvy but financially low 
consumers, Theo can change their perception of investment 
as a purely financial tactic but as a lifestyle choice. 



MYTHEO CONSUMER INSIGHT

So, how do we bridge the gap between 
an experience-driven generation and 
the real need to ensure their financial 
future is taken care of? 

By realising that the reason for 
investing matters as much as investing 
itself. Because a purpose-driven 
generation needs a strong reason to 
believe that investing is the better 
option for their financial future. The 
old-school method just doesn’t cut it 
if they want to live the life they truly 
want. And we do that by appealing 
to their core motivation; to live fully, 
purposefully, and in the moment. 

“Investing is
for later years,f
t isn’t relevantit

for me now. ”

“I don’t haveeveavahaht t’tnonoddI “  don t haveI don t haveI don t haveI don t have“I don’t hav“I don’t hav
that many rainyynyniararynnamammttahahttthat many rainythat many rainythat many rainythat many rainythat many rainythat many rainy

days to be ebbototts ysyadaddays to bedays to bedays to bedays to bedays to be
saving up forrofofppuug gninviavassaving up forrsaving up forsaving up forsaving up for

anyway””yawawwynanaanywayanywayanywayanywayanyway”anyway”

“Investing
sounds

complicated.
I’d rather use

a fixed
deposit.”

“I’m earning
little anyway.
Investing is not
viable for me.”

isisg isg isnggngngvinvinavavSaSa“S“S““ issg isisggngngvinvinavavSaSaSS ssisg gngnviiavavSaaSS“Saving is
emeememr mmorrfoo eemeememeff r mr mhh ororfofoghg ffugu hhghghuugugouounonnonoenenee e.eememer mr mororforforfofoh h ghghugugouounonoeneneeeeeenough for me.

hghghghughughgougugnounouenonoenens es et’st’st’t’itit hhghghugugouounonoenens es et st sttitit ghguuoononees et ssttitiit’s enough
l ”l ”elelveveavavraatrr lltt elelveveo t avavtoo raratrtrtt tto to ttotott l.elelveveaveaveraratrtrtto to ttotottto travel.”

“I’m satisfied“I’m satisfiedI m satisfiedI’
with myh mywith my
currentcurrentcurrent

lifestyle.”lifestylelifestyle.



MYTHEO SOLUTION

th
e 

so
lu

tio
n MYTHEO manages your 

money now, so you can 
manage your own life. 

Beginning your journey with THEO doesn’t take long. All it takes is that first step, when you realise the most important part about investing 
is to start. And when you do, you’re not just putting money in there to grow a nest of cash. It’s there so we can help you make life’s 
moments happen. You’re investing to create moments that matter to you.



MYTHEO WORK IN PROGRESS

website wireframe design



MYTHEO WORK IN PROGRESS

UI/UX wireframe



MYTHEO WORK IN PROGRESS

storyboard



MONTH
2021MYTHEO

final deliverables final delivera-
bles final deliverables final deliv-
erables final deliverables final 
deliverables final deliverables 
final deliverables final deliv-
erables final deliverables final 
deliverables final deliverables 
final deliverables final deliv-
erables final deliverables final 
deliverables final deliverables



MYTHEO CORPORATE IDENTITY



MYTHEO WEBSITE DESIGN



MYTHEO WEBSITE DESIGN

You can view the completed website at 
https://www.mytheo.my/mytheo/

https://www.mytheo.my/mytheo/


MYTHEO MOBILE APP DESIGN

The mobile app is downloadable from the app store at

https://apps.apple.com/app/mytheo-by-gax-md-sdn-bhd/
id1462852351

https://apps.apple.com/app/mytheo-by-gax-md-sdn-bhd/id1462852351
https://apps.apple.com/app/mytheo-by-gax-md-sdn-bhd/id1462852351


MYTHEO EXPLAINER VIDEO

The explainer video can be viewed on MYTHEO’s website

https://www.mytheo.my/mytheo/mytheo-explained#3

https://www.mytheo.my/mytheo/mytheo-explained#3


MYTHEO

CHEE YIE HUA 
CHEEYIEHUA@GMAIL.COM 
+6012 273 8823

NOVEMBER
2018

reflection.

This was one of my most memorable projects in my professional 
experience, and the catalyst for my interest in UI/UX design. 

It was also my first time being given near full responsibility for leading 
the design team from start to finish. 
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