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MYTHEO INDEX < OVERVIEW >
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MYTHEOQ's story begins in Japan at a fintech company called Art director, Creative Strategist, Motion, Account managers: Julian Especkerman

Money Design. In 2016, Money Design launched the very Graphic, Web designer Copvwriters: Christvna Fon
first robo-advisory service (“THEQ") in Japan, under the Py ) y g
regulation of the Japan Financial Services Agency. Now, Executive creative director: Edwin Lee

over 75,000 Japanese investors benefit from their service
which handles more than USD450 million in total assets

under management. Graphic designers: Najwan Danial

Ul/UX designer: Abby Lee

Lead creative strategist: Ming Ti Chan
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MYTHEO INDEX < CONSUMER INSIGHT >

Profile: The Unthinking Investor

The wealth management challenges of
Millennials

Financial education in Malaysia: Are
we doing enough?

D Marimirtha Nadasen - Sogust 17, I0TR a

Malaysian Graduates Have One Of The
Lowest Expectations In The World For

DEMOGRAPHICS : 2

Age: 20-30 | Area: Urban | Occupation: Entry to Experienced Sta rtlng SEIE”'EE

y

PSYCHOGRAPHICS Fresh graduates are not 50 demanding arer ail
Have not realised the importance of investing in their lives.
Living in the moment with experience driven purchases.

Perceive saving as appropriate financial planning for the future.

° ° Through these highly digitally savvy but financially low
I n S Ig t consumers, Theo can change their perception of investment
as a purely financial tactic but as a lifestyle choice.
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So, how do we bridge the gap between
an experience-driven generation and
the real need to ensure their financial
future is taken care of?

By realising that the reason for
investing matters as much as investing
itself. Because a purpose-driven
generation needs a strong reason to
believe that investing is the better
option for their financial future. The
old-school method just doesn’t cut it
if they want to live the life they truly
want. And we do that by appealing
to their core motivation; to live fully,
purposefully, and in the moment.
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S MYTHEO manages your
= mMmoney now, SO you can
= manage your own life.

the sol

Invest in a Moment

Beginning your journey with THEO doesn’t take long. All it takes is that first step, when you realise the most important part about investing
is to start. And when you do, you're not just putting money in there to grow a nest of cash. It's there so we can help you make life’s
moments happen. You're investing to create moments that matter to you.
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WORK IN PROGRESS

MYTHEO INDEX <
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MYTHEO INDEX < WEBSITE DESIGN >

MYTHEO
AT A GLANCE
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MYTHEO INDEX < WEBSITE DESIGN >

You can view the completed website at
https:// www.mytheo.my/mytheo/



https://www.mytheo.my/mytheo/

MYTHEO INDEX MOBILE APP DESIGN

The mobile app is downloadable from the app store at

https://apps.apple.com/app/mytheo-by-gax-md-sdn-bhd/



https://apps.apple.com/app/mytheo-by-gax-md-sdn-bhd/id1462852351
https://apps.apple.com/app/mytheo-by-gax-md-sdn-bhd/id1462852351

MYTHEO INDEX < EXPLAINER VIDEO
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The explainer video can be viewed on MYTHEO’s website

https://www.mytheo.my/mytheo/mytheo-explained#3


https://www.mytheo.my/mytheo/mytheo-explained#3
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MYTHEO INDEX < 2018 >
fl [
This was one of my most memorable projects in my professional
experience, and the catalyst for my interest in UI/UX design.
CHEE YIE HUA It was also my first time being given near full responsibility for leading
CHEEYIEHUA@GMAIL.COM

the design team from start to finish.
+6012 273 8823
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